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Great stand designisn't just about filling space on the show floor. It's about attracting
attention, communicating your brand clearly, and giving visitors a real reason to stop
and engage.

You know a good stand when you see one. It feels professional, cohesive, and different
from everything around it. A lot of that comes down to the specific features you
choose. Movement adds energy, lighting creates atmosphere, and interactive elements
spark real conversations.

However you're displaying products, the golden rule is integration. Rather than dotting
standalone displays around the floor, building products into the stand structure keeps
your space clean, tidy, and purposeful, and gives every item its own considered
moment.

Custom showcases are one of the most flexible options here. They can be designed in
different shapes with varied shelving and lighting, and incorporated into counters or
placed throughout the stand. If you need discrete storage, lockable versions with
printed fronts blend cleanly into the surrounding graphics.

Floating shelves and literature displays offer a different look, hosting products front
and centre on the graphics. If you have brochures or leaflets to display, end-cap
literature holders are a neat solution that doesn't eat into your main graphic space.

Some products are simply better mounted directly onto the stand. If you're going down
this route, especially with heavier items, attending the pre-build for a full dress
rehearsal is genuinely worthwhile — it can save a lot of time and stress when you get to
the show.

Counters are incredibly versatile. They host products, provide storage, support tablets
or interactive elements, and are usually the first point of real contact with visitors, so
it's worth customising them entirely. Printed tops can carry QR codes, messaging, or
photography, and for luxury or detailed products, rotating turntables inside showcases
add movement and draw the eye beautifully.



Lighting is often underestimated, but it's very important. When designing your stand,
aim to include at least three different levels of light source: one at a high level for
branding, one inside the showcases, and a third as backlighting — a simple but effective
way to make key messages, photographs, icons, or services pop.

Another option is edge-lit acrylics, where etching and light combine to create a striking
illuminated logo that's surprisingly eye-catching, with colour options to match your
brand.

Screens built into the stand structure are a reliable way to show product demos,
explainer videos, or brand content, helping you communicate ideas without crowding
your graphics. A gobo projector is another good way to add light while drawing
attention — this animated branding feature can project your logo in various colours
onto the stand or show floor, either static or rotating.

If you want to deliver your message effectively, drench your stand head to toe in it.
Photo floors, for example, transform the entire stand into a branded environment and
free up wall space for other messaging — worth considering if you want real visual
cohesion.

But features aren't just about looking good; the best ones start conversations. A poll
competition, where visitors cast a vote and enter their details for a chance to win a
prize, is a simple idea that can create real buzz and generate strong leads. Reaction
games or games of chance, such as spinning wheels, are another crowd puller — they
attract footfall, keep people on the stand for longer, and can be fully branded to feel
like part of the design rather than an afterthought.

Last but not least, and by far the most popular feature, is rotating headers. Serving as a
beacon for your stand, they place your branding high up — typically at 3.3 or 4 metres —
on a rotating base for 360° visibility. This creates a point of difference and generates
interest from across the exhibition hall, and becomes even more powerful when
embellished with lighting.

Hopefully this has given you some useful ideas for your next show. Coming up next in
this series: reconfigurations, and how a stand can flex and adapt across different
events and spaces.



