
 

 

 
ULTIMATE GUIDE TO EXHIBITION 
STAND DESIGN – VIDEO TRANSCRIPT 
In a busy exhibition hall, exhibition stand design is crucial for standing out among the 
crowd. A well-crafted stand grabs attention, attracts delegates, and leaves a lasting 
impression. 

Exhibition stands serve as both information hubs and engaging branded spaces that 
help businesses achieve their goals. We’ve supported over ten thousand businesses in 
creating captivating displays, and here we’re sharing key insights into the all-important 
design process. 

PLANNING THE EXHIBITION STAND DESIGN 
Before doing anything, make sure you have all the essential show information, 
including the event name, opening dates, and venue details. 

You’ll also need to confirm whether your space is a space-only build or a shell scheme, 
and ideally obtain a technical floor plan from the organisers. Be clear on your stand 
number, size, orientation, and how many open sides you have. 

It’s important to gather inspiration early on. Research designs you like, there’s plenty 
available online, and think of it as building a visual reference point. This will help you 
communicate specific ideas or must-have features to your stand designer. 

At this stage, you should also define your target audience and your exhibition strategy. 
Think carefully about how the stand needs to function and what success looks like after 
the event. Ultimately, your design should support clear goals and deliver a strong return 
on investment. 

USING COLOUR & VISUAL DESIGN EFFECTIVELY 
When designing your exhibition stand, consider how colour influences perception and 
emotion. Simple colour palettes are often the most effective, typically using two main 
colours and one accent. 

Brand guidelines will often determine your palette, but if you’re working with bright 
colours, use them sparingly to highlight key areas without overwhelming the design. 
For darker schemes, introduce lighter or contrasting tones to create visual balance and 
avoid a flat appearance. 

The assets you choose play a major role in how your stand is perceived. Content 
designed for social media or print doesn’t always translate well to large-format 
displays, so it’s essential to use high-resolution, impactful visuals that align with your 
messaging. 



 

 

A strong visual strategy should follow the principle of “less is more.” Using negative 
space allows your core messages to stand out and resonate more clearly with visitors. 

MAKING AN IMPRESSION WITH THE STAND 
In a competitive exhibition environment, visibility is everything. 

Building height into your stand can significantly improve visibility and reduce the risk of 
being overshadowed by neighbouring displays. Adding movement, such as rotating 
headers or projected elements, can help draw attention in otherwise static exhibition 
halls. 

Lighting is another powerful tool. Thoughtfully placed lighting can highlight key areas, 
create contrast, and enhance the overall atmosphere of your stand. 

To create a fully immersive experience, aim for complete branding across all elements 
of the stand. This includes flooring, counters, and display areas, resulting in a cohesive 
and professional finish. 

INCREASING VISITOR ENGAGEMENT  
To maximise engagement, incorporate interactive features such as games or digital 
activations. These should be seamlessly integrated into your stand design and aligned 
with your branding. 

Think carefully about the visitor journey. Your stand should guide attendees naturally 
through different zones, from initial engagement to product demonstrations, and then 
to meeting or hospitality areas. 

Core messages, unique selling points, and client credentials should be communicated 
creatively. This might include backlit displays, looping video content, or elevated 
straplines that remain visible across the exhibition space. 

VENUE REGULATIONS & COMPLIANCE 
All design decisions must take into account the practical realities of the exhibition 
space. This includes the stand’s position within the hall, access to services, and 
compliance with venue regulations and safety requirements. 

A successful stand isn’t just visually appealing—it must also be functional, safe, and 
fully compliant. 

BRINGING IT ALL TOGETHER 
By implementing these strategies, you can create an exhibition stand that captures 
attention, engages your audience, and delivers measurable results. 

And remember, you don’t have to do it alone. Whether you have a clear vision or just an 
end goal in mind, experienced design consultants can guide you through the process. 
From initial concepts to detailed 3D visuals, they help refine your stand until it meets 
your objectives, budget, and future reuse plans. 



 

 

The process is collaborative, creative, and designed to ensure you feel confident in 
your final exhibition presence. 


